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thrive for a variety of reasons. For one, 

setting up your shop at an established 

marketplace often takes less time, effort, 

and money to do. 

For another, online marketplaces can 

provide you with a regular stream of 

visitors from the get go, whereas 

building up a regular flow of customers 

to your own online webstore can take 

months or years to accomplish. 

Online marketplaces

But with the smorgasbord of 

mainstream online selling platforms at

your disposal, how can you logically pick 

the best one for your business? 

For many small business 

owners, selling at an online 

marketplace is the obvious 

choice. 



CHOOSING  A  MARKETPLACE

f ac to r s  to  cons ide r  when

1 .  t ype  o f  product

The  t ype  o f  produc t s  you ’ r e  se l l i ng  i s  

the  b igges t  f ac to r  to  cons ide r  when  

choos ing  a  marke tp lace .  Mass -marke t  

produc t s  t end  to  do  bet te r  i n  a  

marke tp lace  wi th  s t i f f e r  compet i t i on  —  

as  l ong  as  you  make  su re  tha t  you r  

on l ine  marke t ing  e f fo r t s  can  g i ve  you r  

own  produc t s  a  boos t .  Most  peop le  

who  l ook  f o r  mass -marke t  produc t s  

a l so  t end  to  sea rch  f o r  them  on  

es tab l i shed  p laces  l i ke  Amazon  o r  

eBay ,  so  you ’ r e  ensu red  su f f i c i en t  

exposu re  when  you  se l l  i n  these  

marke tp laces .  

Niche  produc t s  do  bet te r  on  spec i a l t y  

s to re s  l i ke  Et s y  o r  Ca feP re s s  s ince  

v i s i t o r s  to  these  marke tp laces  know  

tha t  they  ca te r  espec i a l l y  to  handmade  

se l l e r s  o r  se l l e r s  wi th  a  spec i f i c  marke t  

i n  mind .  Spec ia l t y  s to re s  a l so  l end  a  

sense  o f  exc lu s i v i t y  to  you r  produc t s .  I f  

you ’ r e  l ook ing  f o r  th i s  “ l im i ted -ed i t i on ”  

t ype  o f  brand ing ,  you ’ r e  bet te r  o f f  i n  a  

more  exc lu s i ve  marke tp lace .  



2 .  se l l e r  f ee s

Compar ing  cos t s  ac ro s s  marke tp laces  

can  be  compl i ca ted  because  they  don ’ t  

r ea l l y  adopt  the  same  t ype  o f  pr i c ing .  

Some  a re  commis s i on  based ,  some  

cha rge  a  percentage  o f  the  f i na l  se l l i ng  

pr i ce ,  othe r s  cha rge  f i xed  pr i ce s  f o r  

eve r y  sa l e ,  s t i l l  othe r s  cha rge  a  f i xed  

member sh ip  f ee ,  and  so  on .  To  compare  

cos t s  more  accu ra te l y ,  check  the  

percentage  o f  the  f i na l  sa l e  pr i ce  tha t  

goes  to  f ee s  and  compare  f r om  the re .  

Don ’ t  be  s t ingy  when  i t  comes  to  se l l e r  

f ee s  e i the r .  Whi le  i t ’ s  impor tan t  to  get  

the  most  va lue  f o r  you r  money ,  don ’ t  

expec t  to  pay  unrea l i s t i ca l l y  l ow  f ee s .  

Most  marke tp laces  wou ld  cha rge  

somewhere  i n  the  1 2%  -  1 5%  marg in .  I n  

the  end ,  i t ’ s  a l l  about  c ro s s -compar ing  

the  va lue  tha t  the  marke tp lace  g i ve s  

you  to  the  f ee s  they  cha rge  i n  r e tu rn .  



3 .  t r a f f i c  and  compet i t i on

T ra f f i c  and  compet i t i on  gene ra l l y  go  

hand - i n -hand .  Tha t  i s ,  the  more  t r a f f i c  

a  marke tp lace  gene ra te s ,  the  toughe r  

the  compet i t i on  i n  tha t  pa r t i cu l a r  

marke tp lace  i s .  Take  Amazon  ve r sus  

Bonanza  f o r  example .  Bonanza  has  

mi l l i ons  o f  use r s ,  but  Amazon  has  

hundreds  o f  mi l l i ons  o f  use r s .  

Obv ious l y  you ’ l l  f ace  s t i f f e r  compet i t i on  

i n  Amazon ,  not  to  ment ion  be  r equ i r ed  

to  impres s  a  toughe r  c rowd ,  but  you r  

produc t  wi l l  a l so  r ece i ve  as  many  as  

100x  more  v i ews  i n  r e tu rn .  With  the  

r i gh t  s t r a tegy ,  you  can  conve r t  these  

v i ews  i n to  sa l e s  more  eas i l y  as  wel l .  

4 .  l i s t ing  cus tomiza t ion  opt ions

The  ab i l i t y  to  cus tomize  you r  l i s t i ngs  i s  

i nc red ib l y  impor tan t  when  se l l i ng  a t  a  

c rowded  marke tp lace  because  i t  a f fo rds  

you  the  oppor tun i t y  to  se t  you r  

produc t s  apa r t .  Hav ing  the  opt ion  to  

up load  as  many  good  photos  o r  even  

v ideos  o f  you r  produc t ,  prov ide  a  wel l -  

wr i t t en  and  comprehens i ve  produc t  

desc r ip t i on ,  and  ed i t  ce r ta in  SEO  

aspec t s  l i ke  meta  desc r ip t i ons  can  g i ve  

you  a  majo r  marke t ing  boos t .  



5 .  i nvento ry  management  and  othe r  

se l l e r  f ea tu res

Whi le  you  wou ld  admi t ted l y  be  

r equ i r ed  to  put  i n  a  l o t  o f  t ime  and  

e f fo r t  i n to  bu i ld ing  and  moni to r ing  

you r  on l ine  s to re ,  you  don ’ t  want  to  

have  to  exe r t  more  e f fo r t  than  

neces sa r y .  Tes t  out  the  d i f f e ren t  

i n ven to r y  management  opt ions  o f  each  

marke tp lace  and  g i ve  a  l o t  o f  thought  

i n to  which  ones  seem  more  use r -  

f r i end l y  and  i n tu i t i ve  to  you .  

Remember ,  manag ing  you r  produc t s  

shou ld  be  s imp le  and  qu ick ;  i t  

shou ldn ’ t  be  a  cho re .  

To get you started on creating your online 
marketplace accounts, here’s a run-through of 
some of the top virtual marketplaces to sell on 
today:

comparing the top

online marketplaces



Amazon  i s  the  l a rges t ,  and  a rguab l y  

most  popu la r ,  on l ine  marke tp lace  

today .  Many  on l ine  shoppe r s  f l ock  to  

Amazon  because  o f  the i r  top -notch  

cus tomer  se r v i ce ,  wide  se l ec t i on  o f  

i t ems ,  and  f ami l i a r  and  easy - to -use  

i n te r f ace .  To  upho ld  the  qua l i t y  o f  the i r  

marke tp lace  and  pro tec t  the i r  

cus tomer s ,  Amazon  p laces  s t r i ngent  

measu re s  aga ins t  bogus  se l l e r s ,  so  you  

don ’ t  have  to  wor r y  about  compet i t i on  

f r om  cheap ,  shoddy  se l l e r s .  Even  so ,  

compet i t i on  i s  s t i l l  qu i te  tough  on  

Amazon ,  and  se l l e r  f ee s  a re  h ighe r  than  

most .  

Un ique  month l y  v i s i t o r s :  1 46  mi l l i on ,  o r  

a round  1 1 6  per  se l l e r  

Fees :  About  1 5%  o f  sa l e  pr i ce ,  $0 .99  per  

l i s t i ng  f o r  i nd i v idua l  account s ;  1 5%  o f  

sa l e  pr i ce  and  $39 .99  month l y  f ee  f o r  

bus ines s  account s  



L i ke  Amazon ,  eBay  se l l e r s  o f f e r  

prac t i ca l l y  a lmos t  any th ing  under  the  

sun .  One  o f  i t s  main  d i f f e rences  wi th  

Amazon  i s  tha t  you  can  auc t i on  o f f  you r  

i t ems  i n s tead  o f  se l l  them  a t  a  f i xed  

pr i ce .  Se t t ing  up  an  eBay  account  i s  

ve r y  easy ,  and  main ta in ing  a  sma l l  s to re  

on  the  s i t e  i s  not  a  cha l l enge .  Howeve r ,  

th i s  ease -o f -use  has  l ead  to  ve r y  s t i f f  

compet i t i on .  On  eBay ,  you ’ l l  be  

compet ing  aga ins t  l a rge ,  wel l -known  

se l l e r s  and  a  r egu la r  per son  who  

wanted  to  get  r i d  o f  an  unwanted  g i f t .  

Un ique  month l y  v i s i t o r s :  7 1 .5  mi l l i on ,  o r  

a round  8  per  se l l e r  

Fees :  10%  o f  sa l e  pr i ce  +  a  month l y  

member sh ip  f ee  f r om  $0  -  $299 .95  a  

month  +  a  l i s t i ng  f ee  f r om  $0 .05  -  

$0 .05 ;  member sh ip  f ee  and  l i s t i ng  f ee  

a re  i n ve r se l y  propo r t i ona l  



Et s y  i s  a  spec i a l i zed  marke tp lace  tha t  

ca te r s  to  se l l e r s  o f  un ique  and  most l y  

handmade  i t ems .  Desp i te  be ing  a  n iche  

marke tp lace ,  Et s y  has  grown  g loba l l y  

and  has  become  the  most  wel l -known  

marke tp lace  i n  i t s  ca tego r y .  Fees  on  

Et s y  a re  l owe r  than  most  marke tp laces  

which  bene f i t s  both  se l l e r s  and  buye r s  

on  the  s i t e .  

Un ique  month l y  v i s i t o r s :  22 .9  mi l l i on ,  o r  

a round  1 8  per  se l l e r  

Fees :  3 .5%  o f  sa l e  pr i ce  +  $0 .20  per  

l i s t i ng  



BONANZA

Bonanza  might  not  be  as  b ig  as  the  

a fo rement ioned  marke tp laces ,  but  th i s  

a l so  means  tha t  compet i t i on  won ’ t  be  

as  tough .  Among  the  f ou r  marke tp laces  

compared  here ,  Bonanza  o f f e r s  the  

h ighes t  number  o f  un ique  month l y  

v i s i t o r s  per  se l l e r .  Th i s  means  tha t  you r  

produc t s  have  bet te r  chances  o f  

r each ing  more  i nd i v idua l s  i n  Bonanza  

than  i n  the  othe r  marke tp laces .  

Un ique  month l y  v i s i t o r s :  8 .2  mi l l i on ,  o r  

a round  205  per  se l l e r  

Fees :  3 .5%  o f  sa l e  pr i ce  +  a  member sh ip  

f ee  f r om  $0  -  $ 1 66  a  month  

*Data  t aken  f r om  ht tp : / /www .where tose l l on l ine .com



MULTIPLE LISTINGS?

I n  gene ra l ,  i t ’ s  adv i sab le  to  es tab l i sh  you r  

pro f i l e  and  bu i ld  up  you r  r eputa t i on  as  a  

t ru s twor thy  se l l e r  i n  one  marke tp lace  than  

to  se l l  you r  produc t s  i n  tons  o f  

marke tp laces .  Tha t  sa id ,  i t ’ s  a l so  a  good  

i dea  to  t e s t  out  a  coup le  o f  marke tp laces  

be fo re  se t t l i ng  on  the  one  you ’ r e  go ing  to  

f ocus  you r  e f fo r t s  on .  

Us ing  the  t ip s  above ,  p ick  out  a round  

th ree  marke tp laces  to  conduc t  

expe r iment s  on .  Af te r  a  f ew  months ,  see  

which  one  seems  to  work  bes t  f o r  you  and  

put  a l l  you r  e f fo r t s  on  bu i ld ing  you r  s to re  

on  tha t  marke tp lace  f i r s t .  Once  you  have  

es tab l i shed  you r  s to re  i n  tha t  marke tp lace ,  

you  can  tu rn  you r  a t ten t i on  to  othe r  

venues  o r  even  put  up  you r  own  

eCommerce  webs i t e .  



Choos ing  a  marke tp lace  i s  no  easy  t a sk .  You  

have  to  put  i n  the  t ime  and  e f fo r t  to  

r e sea rch  each  marke tp lace  and  t e s t  the  

wate r s  f o r  some  t ime .  To  make  the  

endeavou r  eas i e r ,  you  can  a l so  cons ide r  

br ing ing  i n  an  expe r t  i n to  the  s i tua t i on .  

Perhaps  a  r e l i ab le  v i r tua l  as s i s t an t  wi th  

expe r i ence  i n  th i s  i ndus t r y .  Th i s  i s  espec ia l l y  

he lp fu l  i f  you ’ r e  go ing  f o r  mul t i -channe l  

l i s t i ngs .  With  pro fe s s i ona l  he lp  and  adv i ce ,  

you ’ r e  l e s s  l i ke l y  to  commi t  f i nanc ia l l y  

dange rous  mis takes .  

I f  you  wish  to  l ea rn  more  about  the  bene f i t s  

o f  h i r ing  a  v i r tua l  as s i s t an t ,  we  can  he lp  you  

l i ke  we ’ ve  he lped  hundreds  o f  c l i en t s  f r om  

a l l  ove r  the  wor ld .  

Ca l l  us  a t  + 1  (443 )  856 -4882  f o r  

an  ob l iga t ion  f r ee  quote .  You  

can  a l so  send  us  an  ema i l  a t  

i n fo@20 four7va .com .  


